The American Heart Association’s Position

e  The American Heart Association favors the Food and
Drug Administration establishing a directed,
standardized, comprehensive front-of-package food
labeling program and icon system with unified criteria
based upon the best available science and consumer
research, featuring consumer education as a primary
goal along with healthier food selection and
consumption.

e If asingle, unified system is created, sufficient
resources must be committed to the management and
enforcement of the program, criteria, and rules.

American
Heart
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Fast Facts:

A consumer survey showed that consumers are confused about
what is healthy, which is a major barrier to making healthier
choices.!

Consumers indicate they would like front-of-package labeling to
help them make quicker decisions as they shop.?

Recent research indicates that Front-of-Pack (FOP) labeling can
influence consumers’ understanding of the healthfulness of
foods,3*58 including individuals who are more nutritionally at
risk.”

o The system should be generalized to the entire U.S. 4. Some research indicates that FOP labeling can also influence
population—it should not be disease-specific— purchasing patterns.®®

highlighting foods and nutrients that are “good for
you” and those that should be avoided.

e  Allfoods and beverages should be considered for
display of the icon with manufacturers responsible for producing current lab analyses for their products.

e Government or third-party oversight would confirm this testing with regular spot-checks.

e The process should be objective and specific, transparent, adaptable to accommodate a wide range of foods and beverages, easily
understandable to the general public, and financed without the appearance of conflict of interest.

e The process for implementing such a system, monitoring and updating needs to be streamlined, timely, and efficient

e The optimal program should reference the Dietary Guidelines for Americans and the National Academy of Science, Engineering, and
Medicine Dietary Reference Intakes Reports.

e There should be an effective, tested, and proven accompanying nutrition education campaign focused on calories, saturated fat, trans fat,
sodium, added sugars, nutrient density, and portion control.

e Consumer testing should be conducted in advance of establishing any system to validate that it will be easy to understand, relevant, and
useful to consumers.

e Importantly, the program must include appropriate and robust enforcement and monitoring, including components such as random
sampling in the marketplace.

e  Finally, the program should be evaluated every five years to ensure its standards are consistent with current Dietary Guidelines for Americans
and the Dietary Reference Intakes and if not, the standards should be modified to comply.

Progress to Date

The American Heart Association created its food certification program in 1995, because it recognized the value of this type of consumer education
program in adopting heart-healthy dietary guidelines at the time and place that consumers make selection decisions and because the FDA had
insufficient resources to monitor or manage such a program. The AHA will evaluate the environment carefully to determine its role in the evolution of a
unified system.

For more information and resources from the American Heart Association’s policy research department or nutrition policy positions please visit:
https://www.heart.org/en/about-us/policy-research.
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